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to Customise Your Facebook Profile
14 STEPS

Page Name1 Profile Photo2

Cover Photo3 Contact Info4

About Section5
Company

Overview6

Products and 

Services7 Your Story8

Call-to-Action9 Posts10

Page 

Engagement11 Video Content12

Page Likes13

R E A D Y T O S E N D . C O M

Privacy Settings14



Page Name Comments

Have you chosen the most suitable Brand / Product / Service 
category? 

Is the name of your page specific or geographically niched? 

Does the name of your page reflect what people are going to receive 
or experience by liking your page? 

Did you set up your custom Facebook username / URL e.g. 
www.facebook.com/readytosend

Profile Photo Comments

Does your photo reflect your brand and image?

Can you be easily recognised in your profile photo?

Is your profile photo the correct size for Facebook (at least 170x170 
pixels)? 

Is the photo suitable once cropped to a circle by Facebook?

Cover Photo Comments

Did you create an interesting, relevant & clear cover photo? 

Is your cover photo the correct size for Facebook and is it optimised 
for desktop & mobile (851 x 315 pixels)? 
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Contact Info Comments

Did you add your phone number? 

Have you included your email address in your contact info?

Do you have a website URL personalised to you or your business? 

http://www.facebook.com/readytosend


About Comments

Have you included a brief summary of your page – a little about 
yourself, your services and what you offer? 

Did you add a strong call-to-action in your ‘About’ section with a 
clickable link in it? 

Does your about section include keywords that prompt visitors to 
click, follow or like your page?

Company Overview Comments

Does your business overview include a brief write up aligned with 
your target audience? 

Have you included your name, your agency name, business address 
and contact numbers? 

Products and Services Comments
Have you added at least three products or services, including images 
and a clickable link? 

Your Story Comments

Does your story have testimonials? Ideally, include 3 or more.

Did you add your call-to-action clickable links in your story? 

Is your story full of keyword rich information? 

Is your story “them” focused and not “I” focused? 
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Call-to-Action Comments

Is your call-to-action button set up and working? 

Does your call-to-action button direct to a landing page? 



Posts Comments

Are you posting consistently? 

Are you posting content that is relevant & interesting to your target 
market? 

Are you posting various types of content (text, links, photos, videos, 
infographics etc?)

Are you posting high quality 3rd party content? 

Engagement Comments

Are you responding to every comment & share on your posts? 

Are you deleting spam comments on your posts and ads? 

Video content Comments

Have you added videos to your page? 

Are you hosting live streams on your page? 

Have you set up playlists for your videos on your page? 

Page likes Comments

Have you reviewed your page likes and removed all detrimental likes? 

Are you inviting people who liked your posts to like your page? 

Privacy Settings Comments

Have you set the profanity filter to medium (or strong)?

Have you enabled reviewing of visitors’ posts before publishing to 
your page?
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